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The objective of this research is to discover, capture, transfer, and apply the 
knowledge of creative tourism management. The research methodology imitates the 
concept of knowledge management which is divided into 4 phases. The first phase is 
knowledge discovery by collecting data from semi–structured interviews with 60 
creative tourism management stakeholders of the cultural tourist attractions in Phimai 
district, Nakhon Ratchasima. Moreover, the in-depth interviews with 18 experts in 
cultural tourist attraction are also implemented. The second phase is knowledge 
capture by classifying knowledge into 4 levels, categorizing them, and developing 
them into database. The third phase is knowledge transfer by developing website to 
disseminate the knowledge and the developed database. The final phase is knowledge 
application by applying all the knowledge to set the conceptual model of creative 
tourism in cultural tourist attractions in Phimai district, Nakhon Ratchasima and 
evaluating the accuracy of model application by 7 tourism business entrepreneurs. 
 
 The results of this research reveal that the knowledge management process is 
very well applied to the knowledge management of creative tourism in cultural tourist 









discovery indicate that the knowledge of creative tourism management can be divided 
into 4 aspects. The first category is tourist attraction that was divided into 4 groups: 
archaeological site, antiquities, art and culture, and tradition. The second one is 
tourism marketing that was divided into 4 groups: tourists’ requirement analysis, 
demand of tourism product, product pricing, and tourists’ behavior classification by 
group. Furthermore, the results show that most of the tourists use website to find 
tourist information. The third one is tourist that was divided into 3 main groups: high 
school student, undergraduate student, and working people. These tourists usually 
travel in a familiar group and the main reason for the visit is that the attraction is on 
the way to their destination. The final aspect is tourism business that was divided into 
5 groups: transport business, accommodation business, restaurant business, tour 
business, and souvenir business. The strengths of overall tourism business are 
reasonable price and good service, but the weaknesses are that tourists did not know 
the accommodation business in Phimai and the souvenirs did not reflect much the 
local tradition. There are 18 tourist attractions there that creative tourisms can be 
established. Knowledge capture can divide the knowledge into 5 main categories, 17 
minor categories, and 57 small groups. The evaluation results of these knowledge 
categories, the database, and the developed website evaluated by the representative 
sample of this research indicate that contents of the developed website clear, complete 
and comprehensive. This set of information can be used to support a preliminary 
planning for creative tourism.   
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